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SECTION 1: INTRODUCTION

CODE OF CONDUCT

The NeoLife International, LLC Policies and 
Procedures and Code of Conduct illustrate 
important principles necessary in the development 
and maintenance of a NeoLife Promotership. 
Together, they define the rights, duties and 
responsibilities of all NeoLife Promoters. They 
protect the benefits available to all NeoLife 
Promoters under the Compensation Plan as well as 
define the goals, values and advantages of 
operating a NeoLife business while respecting the 
rights and opportunities of both our Promoters and 

All Promoters who join NeoLife are required to abide by this Code of Conduct.

1. I will uphold the NeoLife values, always remembering I am responsible for 
upholding and maintaining the NeoLife image. I will treat people with respect 
and dignity, being inclusive and offering an equal opportunity for all.

2. I will abide by the letter and spirit of the NeoLife Policies and Procedures and 
the rules and regulations of any country where I conduct my business. I will do 
what is legally correct and ethically right.

3. I will honestly and accurately represent the NeoLife opportunity, Compensation 
Plan and products and make no exaggerated claims about NeoLife products or 
income potential.

4. I will enthusiastically and proudly carry out the responsibilities of a NeoLife 
Promoter as well as that of a Sponsor when I progress to those levels.

5. I will strive to make a positive impact and partner on our mission to give 
everyone the power to live healthier and happier lives.

the customers they serve. All Promoters agree to 
abide by these Policies and Procedures as well as 
the Code of Conduct and any modifications made 
from time to time when they have signed the 
Independent Promoter Agreement. NeoLife 
reserves the right to modify all or part of its Policies 
and Procedures, Code of Conduct or 
Compensation Plan. Any change will be made only 
after careful consideration and review of its impact 
upon NeoLife Promoters.
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SECTION 2: PROMOTER BUSINESS

2.1 THE INDEPENDENT PROMOTER 
AGREEMENT
The Independent Promoter Agreement is an 
honorable, legal and serious expression of the 
intent between the new Promoter and NeoLife. 
When the Independent Promoter Agreement is 
signed, all parties are required to display good 
faith, fair dealing and ethical conduct in the pursuit 
of their business goals. NeoLife Promoters agree 
to abide by the NeoLife Policies and Procedures 
and the NeoLife Promoter Code of Conduct as 
they are declared and as they may be amended 
from time to time.

NeoLife Promoters further agree: 

a) To make, execute and file any and all reports 
required by law or public authority with respect 
to the conduct of their NeoLife Promoter 
business.

b) To comply with all laws, rules and regulations 
applicable to the conduct of their NeoLife 
Promoter business.

c) To represent NeoLife nutritional products as 
superior food supplements, acknowledging that 
they are not intended for the cure, prevention, 
treatment, or improvement of any disease, 
illness or physical ailment.

d) To characterize and represent NeoLife 
products in conformity with NeoLife corporate 
claims and representations. Claims based upon 
non-NeoLife references and research are the 
sole responsibility of the NeoLife Promoter.

e) To use NeoLife trade names, trademarks, 
service marks and copyrighted materials in strict 
conformity to NeoLife requirements.

f) To refrain from reproducing, printing, 
manufacturing, repackaging or causing others 
to do the same in regard to NeoLife products, 
literature, photographs, videos and other 
NeoLife sales aids, without the prior approval of 
NeoLife International.

g) That NeoLife Promoters are independent 
contractors and are not employees or agents of 
NeoLife.

h) That NeoLife Promoter recognition and 
achievement titles are not corporate titles or 
positions.

i) That NeoLife Promoters conduct their 
Promotership for their own accounts and that all 
costs of conducting a NeoLife Promotership is 
the sole responsibility of each individual 
Promoter.

j) That NeoLife Promoters cannot obligate the 
company for any costs or expenses nor can a 
NeoLife Promoter incur liability on behalf of the 
company in any way.
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2.2 ONE AGREEMENT PER HOUSEHOLD
All (a) spouses, (b) cohabitating domestic partners, 
and (c) children living together as a household or 
family unit will be regarded as a single Promoter. 
Only one Independent Promoter Agreement will 
be accepted from such a household/family group.

Spouses, regardless of place of domicile, and 
cohabitating domestic partners may not sponsor 
each other, and are considered a single 
Promotership regardless of whether they both sign 
the Independent Promoter Agreement. In any case 
where two Promoters, each of whom has a 
separate Promotership, marry each other, or 
commence co-habitation in a domestic partner 
relationship with each other, one of these 
Promoters must surrender his/her Promotership 
and be added to the same Promotership as his/her 
spouse or cohabitating domestic partner.*

When a child reaches the minimum age 
requirement and continues living with his/her 
household or family unit, he/she may qualify to be 
considered for independent NeoLife International 
Promoter status after submitting a Financial 
Independence Statement, which must be 
approved by NeoLife International.

*DEFINITIONS:
Cohabitating: Living together in the same home 
environment.
Domestic Partners: Two adults, regardless of gender, 
who have chosen to share one another’s lives in an 
intimate and committed relationship of mutual caring.

2.3 AGE RESTRICTION
The minimum age requirement for an independent 
Promoter is eighteen (18) years of age or the age 
of majority in the country of his/her residency, 
whichever is older. Subject to approval by NeoLife, 
individuals over the age of 16 years old may sign 
on as a Member with the consent of their parent or 
Guardian.

2.4 SPONSORING PROMOTERS
When a person signs an Independent Promoter 
Agreement, a legal relationship between the new 
Promoter and NeoLife is established for the life of 
the Independent Promoter Agreement or 
extensions thereof.

Occasionally, two NeoLife Promoters may contact 
the same person in order to sponsor him/her as a 
NeoLife Promoter. A contractual relationship will 
exist between the new Promoter and the existing 
Promoter who first obtains the prospective 
Promoter’s online enrollment or signature on the 
Independent Promoter Agreement, in accordance 
with the Code of Conduct and guidelines outlined 
in the Policies and Procedures.

2.5 ACTIVE PROMOTERS
NeoLife provides publications, tools and 
administration that are exclusive to those Promoters 
who maintain “active status” through annual 
association renewal. Because of the cost of 
maintaining these exclusive features, it is necessary 
to establish a criteria for maintaining “active status” 
as a NeoLife Promoter. To maintain active Promoter 
status the annual association renewal must be paid.
NO REQUIRED MINIMUMS: No minimum monthly activity 
is required to be a Promoter. To participate in the volume 
pooling credit and receive bonuses in any given sales 
month, a Promoter is eligible by generating at least 100 
PPV in the same month. (See the NeoLife Compensation 
Plan for more details.)

2.6 SPONSORING INACTIVE PROMOTERS
A Promoter must pay their annual association 
renewal to remain active in their line of 
sponsorship. NeoLife Promoters may occasionally 
meet inactive former Promoters and wish to 
reintroduce them to NeoLife. A Promoter may 
sponsor another Promoter who has lost contact 
with their sponsor and has been inactive* for a 
period of 18 months. The new/inactive Promoter 
must sign and submit a new application for 
processing. NeoLife will confirm the period of 
inactivity with the original sponsor and the upline 
Director if the original sponsor is not a Director. If 
the inactive Promoter had a sales team in their 
original sponsorship line, that sales team moves to 
his/her former sponsor. For a Director to become 
inactive, the Director must resign their 
Promotership by written notification to the upline 
sponsor and NeoLife that the Promoter intends to 
cease trading as a Promoter.
*During the period of inactivity the Promotership must not 
sponsor, record personal volume, or purchase product 
from a Promoter at member or Promoter cost.
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2.7 TERRITORY
A NeoLife Promoter’s global sales and 
opportunities are not restricted to the country in 
which the Promoter has signed up. A NeoLife 
Promoter can organize and establish a NeoLife 
Promoter network and, in general, build a NeoLife 
business in any existing NeoLife market. NeoLife 
Promoters are authorized to “transfer” their 
Promotership to any NeoLife company which has 
been established in any foreign country away from 
their country of residence provided that they 
become Promoters of the company through the 
regular process available to all persons joining that 
particular NeoLife company’s marketing network. 
NeoLife does not grant exclusive Promoter 
territories or franchises.

2.8 INTERNATIONAL SPONSORING 
International sponsoring can help your international 
friends build Promoterships of their own, and 
subject to qualifications, contribute to your 
earnings. Contact your Sponsor, upline Director, or 
Field Support Representative for complete policies 
and procedures regarding developing an 
international NeoLife business. NeoLife Promoters 
are not authorized to sell products or sponsor 
Promoters in any country in which NeoLife has not 
been established.

2.9 MAINTAINING DIRECTOR BENEFITS
NeoLife’s Director benefits are privileges earned 
by special recognition as a result of demonstrated 
performance of sponsorship responsibilities, 
demonstrated leadership qualities and exemplary 
loyalty to NeoLife. For this reason, NeoLife 
reserves the right to withhold some or all of these 
benefits or to reduce or terminate the status of any 
Director for dereliction of sponsorship 
responsibilities, violations of the NeoLife Policies 
and Procedures and Code of Conduct, misuse of 
privileges of sales leadership or for conduct 
disloyal to NeoLife or its Promoters.

2.10 SPONSOR RESPONSIBILITIES
a) Sponsors must honor and conform to the 

NeoLife Policies and Procedures and the 
NeoLife Promoter Code of Conduct and any 
modifications made thereto from time to time.

b) Sponsors shall provide NeoLife Promoter 
training and education to the members of their 
sponsored sales organization.

c) Sponsors shall encourage the members of their 
sponsored sales organization to promote their 
NeoLife Promoter businesses and to fulfill their 
respective responsibilities to their downline 
NeoLife Promoters.

d) Sponsors shall display, encourage and inspire 
honesty in the promotion of the NeoLife 
business, loyalty to the NeoLife opportunity and 
products and commitment to the pursuit of 
excellence in the distribution of NeoLife 
products.

e) Sponsors shall monitor the activities of their 
sponsored downline Promoters to ensure 
compliance with the NeoLife Policies and 
Procedures and the Code of Conduct.

f) Sponsors and all Promoters, shall carefully 
protect the personal information of Customers 
and their Sales Team members and shall abstain 
from using said information for purposes 
unrelated to the NeoLife business.

2.11 COMPANY-GIVEN LEADS
There are times when the company will give a lead 
to a Promoter. These are people who show interest 
in joining NeoLife or purchasing NeoLife products 
and who have not been referred by an existing 
Member, Promoter or downline customer.

2.11.1 LEADS PROGRAM
In order for a Promoter to receive leads from 
NeoLife in the current month, a Promoter must 
have achieved the following in the previous month:

• Be Qualified at 1 Ruby pay status or higher
• Sponsor at least 1 new personal start

NeoLife will rotate through the list of qualified 
Promoters as leads come in.

2.11.2 RIGHT TO REVOKE LEADS
NeoLife reserves the right to revoke any company-
given lead if the assigned upline Promoter fails to 
give adequate support to help the lead in reaching 
their goals. In the event that a company-given lead 
is revoked from a Promoter, that Promoter will no 
longer be eligible to receive future leads.
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SECTION 3: LINES OF SPONSORSHIP
The integrity of a line of sponsorship is of utmost 
importance to NeoLife’s Compensation Plan and 
reputation as a company you can trust. With this 
assurance that their teams will remain intact, 
Promoters can confidently build their businesses.

3.1 TRANSFERS
It is NeoLife’s policy not to transfer a Promoter from 
one line of sponsorship to another line of 
sponsorship. The active solicitation or 
encouragement of Promoters to transfer from other 
sales teams is completely contrary to the Code of 
Conduct, is disruptive of morale and undermines 
the growth and stability of sales teams. Such active 
encouragement may result in censure, 
cancellation, or other appropriate disciplinary 
procedures at the discretion of NeoLife.

3.2 SALE/PURCHASE OF A 
PROMOTERSHIP
If for compelling personal reasons a NeoLife 
Promoter wishes to sell his/her Promotership, the 
following policies are controlling:

Since NeoLife initially approves Promoters and 
since the integrity of sales teams is of utmost 
importance, NeoLife reserves the right to approve 
or disapprove the sale of a Promotership. An 
agreement of sale regarding the subject 
Promotership must be prepared and submitted to 
NeoLife for approval of the sale at least thirty (30) 
days prior to consummation of the subject sale. 
Any Promotership privileges may only be 
transferred with NeoLife’s consent.

Protection of existing sponsorship lines must 
always be maintained. Thus, when sold, a 
Promotership must continue to be operated in the 
existing line of sponsorship. The buyer takes the 
vacated position of the selling Promoter.

Acquisition of the Promotership does not in and of 
itself entitle the purchaser to the title, rights or 
privileges previously earned by the acquired sales 
team. The purchaser must qualify for such title, 
rights and privileges.

The following procedures must be followed to 
accomplish a sale. All options must be in writing.

a) Prior to selling a Promotership, the seller must 
notify NeoLife of the intent to sell. This intent 
should be in writing.

b) It must be stated in writing whether the seller 
wishes to remain a non-sponsoring Promoter or 
is withdrawing from the NeoLife business.

c) First option to purchase must go to the Sponsor. 
This should be accomplished by making a 
written bona fide offer to sell to the Sponsor. 
Bona fide is defined as in or with good faith, 
honestly, openly and sincerely, without deceit or 
fraud. The offer must be definite and certain as 
to terms. It must be communicated in writing to 
the Sponsor. The Sponsor must communicate in 
writing back to the seller within thirty (30) days if 
the Sponsor is accepting or refusing the offer.

d) Second option to purchase of the same bona 
fide offer must go to the directly sponsored 
Promoters (first level) of the seller.

e) Third option to purchase must go to a non-
NeoLife Promoter. If the offer is accepted and 
approved by NeoLife, the buyer must first be 
sponsored as a NeoLife Promoter.

f) Only after the above options to purchase have 
been exhausted may a Promoter from another 
line of sponsorship be approached with the 
same bona fide option to purchase. Should a 
sale result, the buyer takes the vacated position 
of the seller leaving his/her team behind.

g) If the bona fide offer is altered in any way, the 
procedure above must be repeated with the 
first right of refusal going to the Sponsor, etc.

h) In regard to a sale, an Independent Promoter 
Agreement creates legal rights and obligations 
between the Promoter, Sponsor, the Sponsor’s 
Sponsor, NeoLife and any party who normally 
receives bonuses through the NeoLife 
Compensation Plan.
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i) A sale is not complete until received and 
recorded by NeoLife. No monies should be 
exchanged unless placed in an escrow service 
to be released after final written approval by 
NeoLife of the sale is received by all parties 
concerned.

j) Effective date of sale must be the first day of the 
month. Once the agreement is reached, it must 
be signed by the seller(s) and buyer(s) and the 
signature must be witnessed. The sales 
agreement should then be sent to NeoLife in 
three (3) copies. If approved, NeoLife will 
endorse the sale agreements and return one 
copy each to the seller and to the buyer. The 
third copy will be retained in NeoLife’s 
permanent files. The parties to the sale should 
not pay the purchase price or make any 
transfers of property and/or Promotership until 
after NeoLife has approved the sale in writing. 
Where the buyer is not the seller’s Sponsor, but 
is one of the Seller’s directly sponsored 
Promoters, the sales agreement must be 
accompanied by a signed statement by the 
Promoter’s Sponsor waiving his first option to 
buy the Promotership. If the buyer is a third 
party (item e) not presently a NeoLife Promoter, 
the sales agreement must be accompanied by: 
1) a Sponsor waiving his first option to buy; 2) a 
statement signed by the selling Promoter that 
he gave written notice to all his directly 
sponsored Promoters of his intention to sell and 
that none of them exercised their second option 
to buy; and 3) a signed Independent Promoter 
Agreement, duly endorsed by the selling 
Promoter’s Sponsor.

Acquisition of a sales team or Promotership 
through purchase, pass up, termination, 
retirement, or other fortuitous method may only 
be used as “one leg” qualification for any 
Director level for the period of one year 
following acquisition unless NeoLife determines 
otherwise.

3.3 INHERITANCE OF A PROMOTERSHIP
A NeoLife Promotership may be passed on to the 
heirs of the Promoter as part of his/her estate in 
much the same manner as any other business. 
NeoLife will honor any transfer to an heir which 
complies with applicable law and meets the basic 
requirements established by NeoLife.

a.) Beneficiaries must be Promoters:
The monetary value of a NeoLife Promotership 
is based upon the profit potential in regard to 
the sale of NeoLife products by that 
Promotership. NeoLife sells its products only to 
NeoLife Promoters. It is therefore obvious that 
any NeoLife Promotership which has been 
transferred to an heir must be operated by a 
NeoLife Promoter in order for that Promotership 
to purchase products from NeoLife or receive 
bonuses and rebates from NeoLife.

In the case of sole proprietorships where both 
husband and wife jointly own the business, the 
death of one party causes the Promotership to 
be automatically transferred to the surviving 
party. NeoLife will adjust its records to reflect a 
proper transfer upon notice of the death of a 
Promoter accompanied by a certified copy of 
the respective Death Certificate.

In cases of sole proprietorships where the 
deceased Promoter is not survived by a spouse 
who is also a Promoter operating the subject 
Promotership, the Promotership shall be 
transferred according to the terms of the Will of 
the deceased or in accordance with the laws of 
intestate succession applicable in the state of 
residence of the deceased Promoter.

A surviving spouse or heir must take steps to 
take over the inherited Promotership and 
operate it according to the NeoLife 
Compensation Plan within sixty (60) days of the 
death of the deceased Promoter. If such action 
is not taken, NeoLife may appoint an “interim 
manager” of the subject Promotership pending 
resolution of the inheritance process.



10

In certain cases, NeoLife may suspend or 
terminate the Promotership of the deceased 
Promoter if the Promotership does not continue 
its service and distribution activities within a 
reasonable period of time following the demise 
of the Promoter.

In the event that a Promotership is inherited by 
a minor or a party who is, at the sole discretion 
of NeoLife, physically or mentally unable to 
operate such a business, the Promotership may 
only be operated through a guardian or trustee 
until one or more of the minor heirs have 
attained the age of majority and have assumed 
the responsibility of operating the Promotership, 
or until the incompetent heir is capable to 
operate the Promotership.

b) Registration of beneficiaries:
It is required that designated beneficiaries be 
registered with NeoLife.

c) Dual Promotership:
In order to protect and maintain the integrity of 
sponsorship lines within the NeoLife 
Compensation Plan, a beneficiary who inherits a 
NeoLife Promotership and is a NeoLife 
Promoter operating an independent, previously 
existing NeoLife Promotership, must elect to 
operate either the inherited Promotership or his/ 
her previously existing Promotership.

The Promotership which the inheriting 
beneficiary chooses not to operate may be 
abandoned or sold in accordance with the 
NeoLife Policies and Procedures regulating the 
sale of Promoterships.

Downline Promotership, which are inherited by 
beneficiaries who are immediate upline 
Sponsors of the inherited Promotership, may be 
merged into the upline Promotership. When a 
downline Promoter inherits a Promotership 
which is in the immediate upline Sponsor 
position to that inheriting beneficiary, the 
downline Promotership may be merged into the 
upline Promotership, or it may be sold in 
accordance with the Policies and Procedures.

d) Continued qualification:
It should be understood that in order for an 
inherited Promotership to earn income or 
recognition from its NeoLife business, that 
Promotership must continue to meet all 
qualifications and requirements as established 
under the NeoLife Compensation Plan.

e) Recognition levels:
For a minimum period of 12 months after 
acquiring such Promotership, all recognition 
titles relating to any Director status shall not 
automatically flow to the new owner of any 
Promotership who has not personally achieved 
this recognition level.

f) Bonuses:
Transferred or inherited Promoterships shall retain 
the right to earn commissions, bonuses related to 
the volume of business flowing from downline 
Promotership which have been sponsored by the 
subject Promotership as long as that 
Promotership maintains its qualifications as 
established by the NeoLife Compensation Plan.

3.4 CORPORATIONS AND TRUST
NeoLife only accepts Promoter enrollments in the 
names of individuals. Applications submitted in the 
name of corporations, trusts and other legal entities 
will be rejected. However, a Promoter may request 
to have their NeoLife earnings be paid to a 
corporation, a trust or other validly formed legal 
entity which the Promoter selects. Regardless of 
the business form selected, each NeoLife Promoter 
must be a person who has been approved for 
Promoter status, and who is personally responsible 
for the conduct of his/her Promotership. Although 
you are free to form or use a corporation or 
fictitious name for your personal or business 
purposes, individual names will be used whenever 
recognition is given. Please advise Field Support if 
you have a request or question regarding 
corporations, trusts and legal entities.

a.) Partners
Although most NeoLife Promoters operate as 
sole proprietors, Independent NeoLife 
Promoterships may be operated as general 
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partnerships conducted by two (2), or more, 
adults who are not married to each other. 
Cohabitating domestic partners shall be 
considered to be members of the same NeoLife 
Promotership regardless of whether both have 
signed the Promoter Application/Agreement. 
(See Section 2.2).

All NeoLife Promoter compensation will be 
awarded collectively to the partners named on 
the Promoter Application/Agreement. Travel and 
meeting awards provided by NeoLife 
International, will be limited to two (2) persons 
per partnership. Each partner shall be 
responsible for the Promoter actions of each of 
the other partners. The NeoLife Policies & 
Procedures are applicable to each of the 
partners in the same manner they apply to every 
other NeoLife Promoter.

b.) Recognition
NeoLife has been built through the years on the 
basis of individual recognition because the 
NeoLife business is a people business. As a 
result of this basic concept, the policy in regard to 
corporations and partnerships will be as follows:

As an independent NeoLife Promoter, you are 
free to form or use a corporation or fictitious 
name for your personal or business purposes. 
NeoLife will not accept new Independent 
Promoter Agreements that show a corporation 
or fictitious name as the new Promoter. 
Individual names will be used whenever 
recognition is given. Individual names will be 
used on checks unless requested otherwise.

If, for a good reason, you wish to have your 
corporate or general partnership entity appear 
on checks, please so advise your Sales Support 
Representative. In such cases, your corporate or 
partnership name will appear on your checks, 
but individual recognition will continue to be 
used. As a matter of policy, we will not be able 
to publicly recognize limited partnerships or 
corporations or any other type of entity where 
private or undisclosed investors are involved.

c.) Dissolution of general partnerships NeoLife will 
recognize a partnership dissolution upon receipt 
of one of the following:
1. A signed agreement by the parties, or
2. A court order by a court having jurisdiction 

over the parties.

Upon dissolution of the partnership, the 
withdrawing partner relinquishes all rights to 
status, title and sales team of the Promotership 
and may:

a.) Sign a new Independent Promoter 
Agreement, at no additional cost, with the 
same sponsor of the partnership and 
continue as a NeoLife Promoter,

b.) Remain inactive by purchasing no NeoLife 
products other than at retail for the required 
period (See Section 2.6) and become a free 
agent and validly sign a new Independent 
Promoter Agreement with any other 
Promoter. The appropriate membership fee 
must accompany the new Independent 
Promoter Agreement.

3.5 DIVORCE
What happens to the Promotership? The basic 
policy that there can be only one Promotership per 
family must still be followed even though a divorce 
is pending and the husband and wife are living 
apart. The restriction against separate 
Promotership applies until a final decree of divorce 
or separate maintenance has been entered by a 
court and a copy of the decree has been filed with 
NeoLife.

While the divorce is pending, there are several 
ways to continue running the business:

1. If one party agrees to withdraw as a Promoter, he/
she may do so by executing an assignment of all 
his/her interest in the Promotership to the spouse. 
A form for this purpose is available from NeoLife. 
This must be filed with NeoLife before Promoter 
records will be changed. When the divorce 
decree is final, the withdrawing Promoter may:
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a) Sign a new Independent Promoter 
Agreement, at no additional cost, with the 
same sponsor of the joint Promotership and 
continue as a NeoLife Promoter, or

b) Remain inactive by purchasing no NeoLife 
products other than at retail for the required 
period (See Promotership #6) and become a 
free agent and validly sign a new 
Independent Promoter Agreement with any 
other Promoter. The appropriate membership 
fee must accompany the new Independent 
Promoter Agreement.

2. If both parties are agreeable, they may continue 
to operate the business together.

3. If the parties cannot operate under 1 or 2, above, 
they must nevertheless ensure that their 
personal differences do not adversely affect 

SECTION 4: ADVERTISING

Promoters may consider advertising as a means to 
increase the visibility of their NeoLife business and 
build new relationships. All Promoters must 
safeguard and promote the good reputation of 
NeoLife and its products. All advertising and 
promotion of NeoLife must be consistent with the 
Policies and Procedures, Code of Conduct, and 
must avoid unethical or immoral conduct or 
practices.

4.1 INDEPENDENT BUSINESS
While you are engaged in the business of 
promoting and distributing NeoLife products, you 
are an independent entity; you are not an 
employee or agent. As an independent Promoter, 
it is important that you do not imply that you are an 
employee or agent of NeoLife. If you choose to 
use a business name, it is important that your 
business name does not imply you are the 
company, an employee or agent of NeoLife.

PERMISSIBLE:
• John B. Smith, Independent NeoLife Promoter
• John B. Smith, Authorized Promoter for NeoLife 

Products
• Mary Smith, Authorized NeoLife Promoter 
• Health and Wellness Advocate, John Smith, 

NeoLife Promoter
• John B. Smith Corp., NeoLife Family Health 

Promoter

NOT PERMISSIBLE:
• NeoLife
• NeoLife of Rhode Island
• NeoLife Area Office
• NeoLife Distributing Company
• NeoLife — Promoters
• NeoLife Training & Service Center
• Acme Corporation, NeoLife Promoters

4.2 TRADEMARKS, TRADE NAMES AND 
COPYRIGHTS
The name of NeoLife, GNLD, NeoLife’s products, 
and other names as may be adopted by NeoLife 
are proprietary trade names and trademarks or 
NeoLife. These marks are one of the most highly 

their sponsored Promoters in the operation of 
their respective businesses. Thus, if they cannot 
agree as to the operation of their Promotership, 
they should make arrangements with their 
Sponsor or upline Director to carry on their 
business for them until the divorce has been 
completed, whereupon the party to whom the 
business is awarded can resume operation. If the 
parties to the divorce fail to meet their 
sponsorship obligations, their Promoters will be 
taken from them and temporarily assigned up the 
line of sponsorship to the next qualified sponsor 
who is capable of providing sponsorship 
services. As long as their sponsored Promoters 
are being serviced by the parties to the divorce, 
all bonuses will continue to be paid in the joint 
names of husband and wife.
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valued assets of NeoLife International. As such, 
NeoLife will not allow the use of its trademarks, 
trade names, copyrights, designs or symbol by any 
person without its prior written permission. In 
connection with this, NeoLife Promoters may not 
bid on or buy NeoLife trademarked keywords, 
website URLs, or use non-approved images for 
paid advertisements. The use of the NeoLife name 
on any item or website not produced by the 
Company is prohibited without prior written 
approval. Examples include:

a) The name “NeoLife, Golden, Nutriance, and 
GNLD,”;

b) Trademarks, trade name, service marks and 
copyrighted works of NeoLife;

c) Voices, pictures and likenesses of NeoLife 
Corporation employees, representatives and 
endorsement personalities;

d) Product descriptions and claims for NeoLife 
products;

e) The procurement or production of promotional 
merchandise and prizes, any kind of 
promotional literature, stationery which carry the 
NeoLife name, logo or trademarks or trade 
name;

f) Any mass media advertising that uses the name 
of NeoLife products;

g) All NeoLife copyrighted material to be 
reproduced in its entirety or partially.

When Promoters use the NeoLife trade name or 
trademarks in conjunction with displays at fairs, 
home shows and conventions, the displays should 
uphold the quality of the NeoLife trade name.

Approved displays and other promotional materials 
are available for purchase at www.neolifegear.com. 
Any other public display or exhibition for the sale of 
NeoLife products should be approved by the 
company, by submitting an email with details, 
sketches and plans to compliance@neolife.com.

As an Independent Promoter, you are free to hold 
any meeting, sell any products or services, but the 
NeoLife trade names may not be used to promote 
the sale or promotion of non-NeoLife services or 
products. At all meetings, Promoters who use the 

goodwill of the NeoLife trade name may not use 
the sales meeting for the purpose of promoting or 
selling non-NeoLife products. It would be unfair to 
the company, its Promoters and customers for the 
NeoLife trade names to be used to publicize or 
promote other companies or products.

4.3 WEBSITES AND ONLINE MARKETING
The Internet has become an important and 
valuable method for growing an independent 
NeoLife business. The following policies are 
designed to ensure that NeoLife Promoters enjoy 
the benefits of the Internet, and that they respect 
the rights of each other and of the company. These 
policies and procedures also apply to all social 
media sites such as Facebook, Twitter, Instagram, 
YouTube and TikTok.

4.3.1 OFFICIAL PROMOTER WEBSITES
NeoLife offers personal Promoter Websites 
(shopneolife.com/you) free of charge to all 
Promoters who register with the company. These 
official websites are designed as a business building 
tool and have customizable features as well as lead-
capture integration. Promoters can manage their 
website URL and other features from the NeoLife 
Back Office at www.myoffice.neolife.com.

4.3.2 ONLINE ENROLLMENT AND SALES
NeoLife highly encourages the use of online 
enrollment and sales. Promoters who wish to enroll 
and sell NeoLife products online may do so 
through their official shopneolife.com/you website. 
Enrollments and the sale of NeoLife products are 
not permitted on any websites, marketplaces, or 
platforms other than the official NeoLife company 
created websites and apps.

4.3.3 INDEPENDENTLY CREATED 
PROMOTER WEBSITES
Promoters may develop their own websites, 
however, these sites must be registered with and 
pre-approved by NeoLife’s Compliance 
Department. To submit your site for registration, 
email compliance@neolife.com. Failure to register 
a website constitutes a material breach of these 
Policies and Procedures. These websites shall not 
directly or indirectly offer or facilitate the offering of 
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NeoLife products for purchase or enrollment, 
unless it is directing to an official www.shopneolife.
com/you website.

4.3.4 REPRESENTING NEOLIFE ONLINE
1. Promoters may not use the name NeoLife or any 

NeoLife trade name or product name in their:

• Website domain name (URL)
• Titles for any pages within a website 

(including home pages)
• Email addresses
• Title tags, meta tags
• Search results and online ads

Prohibited names include: NeoLife, Golden, Diamite, 
GNLD, Nutriance, and all product names. Promoters 
may not use any misleading or deceptive tactics (as 
determined by the Company, in its sole and 
absolute judgment) in order to improve their index 
preference with search engines.

2. On the home page of any independently 
created Promoter website, the Promoter must 
show, in a substantially prominent manner, that 
the web page is that of a “Independent 
Promoter”. Furthermore, in any “About Us” or 
similar section, the content shall refer to the 
Independent Promoter, and not NeoLife the 
company. Promoters may refer to and describe 
the Company, but only in ways which make it 
clear that the Promoter is independent from the 
Company. It is within the Company’s sole 
discretion to determine if the content is 
potentially confusing.

3. Social Media account names and handles may 
not imply that you are a company account or 
that you are speaking on behalf of the company 
as an official spokesperson. Only NeoLife’s 
corporate communications team is authorized to 
speak on behalf of the company.

4. In order to protect the Company, its customers 
and its Promoters, NeoLife reserves the right to 
prohibit any websites and/or online content that 
the Company determines as potentially 
misleading or confusing, regardless of any 
specific policy or procedure. Any site or 
marketing technique that could create the 
impression that a Promoter represents the 

Company or that a Member or Promoter is 
signing up with, or ordering directly from, the 
Company is prohibited. Such sites will be 
revised upon request of NeoLife.

5. NeoLife International reserves the right to 
review, approve and/or reject all new Member/
Promoter Applications, and shall not delegate 
that right to any Promoter. All NeoLife Promoter 
Applications must be properly processed 
according to the NeoLife International Policies & 
Procedures and internal company procedures.

6. NeoLife Promoters shall comply with local, state 
and federal laws and regulations in the 
operation of their Promotership through all 
electronic means.

7. NeoLife Promoters shall refrain from 
“Spamming.” “Spamming” is defined as the 
sending of multiple copies of the same message 
in an attempt to electronically communicate with 
persons who have not expressed a desire to 
receive these unsolicited messages.

8. Promoters conducting business in more than 
one country via their websites shall comply with 
applicable laws and regulations, including 
consumer privacy regulations, of the countries in 
which the Promoter conducts thier business.

9. Promoter websites may display product and 
business testimonials and endorsements 
provided that written permission for Internet 
publication has been granted by the person 
being quoted. Testimonial representations must 
be verifiable, and in all respects compliant with 
the NeoLife International Policies & Procedures. 
Unauthorized product claims shall not be 
displayed.

10. Promoters may develop audio and video 
recordings for publication on their websites 
provided that written permission for Internet 
publication has been granted by all participants 
and the recordings are in all respects compliant 
with the NeoLife International Policies & 
Procedures, and all applicable regulations and 
laws of the jurisdiction in which the Promoter is 
located.
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11. Promoter websites shall not display, promote, 
market, advertise, or sell non-NeoLife products 
or services.

12. Promoter websites shall display an appropriate 
“Privacy Statement.” Such a statement will be 
provided by NeoLife International upon request. 
The Privacy Statement will inform consumers 
whether or not personal information is being 
collected, and how such information may be 
used. Consumers shall be provided an 
opportunity to prohibit dissemination of their 
private information. NeoLife Promoters must 
protect personal information according to the 
expressed desires of consumers.

13. NeoLife International trademarks, copyrighted 
materials, illustrations and photographs may be 
displayed on a NeoLife Promoter website 
provided that the website conforms to these 
Policies & Procedures in all respects.

14. Promoter websites shall be routinely updated to 
reflect current NeoLife product developments 
and marketing materials. It is recommended that 
Promoter websites follow the Branding 
Guidelines of NeoLife. These can be found at 
www.neolife.com/en-us/Branding/.

15. Promoter websites may display current NeoLife-
produced video and audio materials that are 
sold by the company. Recordings of NeoLife 
International broadcasts, conference calls, or 
similar communications by the company may not 
be published without prior written consent of 
NeoLife International.

16. Promoter websites may display current NeoLife-
produced literature and images that are 
adapted from current NeoLife International 
materials, provided that the materials may not 
be edited or have text added or omitted.

17. Any portion of the website that has not been 
registered and pre-approved by NeoLife’s 
Compliance Department must be Password-
protected to ensure that only invited individuals 
will access that portion.

18. Promoters shall not offer payment of fees in any 
form (including bonuses, referral fees or rebates) 
for the recruitment or solicitation of Promoters or 
for the entry of Promoters into the NeoLife 
business.

19. Promoter websites shall not publish 
unauthorized health claims. NeoLife dietary 
supplements shall not be represented to 
diagnose, mitigate, treat, cure, relieve or prevent 
any disease, ailment or physical condition. 
NeoLife dietary supplements shall be promoted 
solely for nutritional and dietary purposes, and 
not for medical purposes. NeoLife dietary 
supplements are foods, not drugs.

20. NeoLife Promoter websites displaying 
statements of nutritional support should 
prominently display in bold type for each such 
statement, the following: “This statement has not 
been evaluated by the Food and Drug 
Administration. This product is not intended to 
diagnose, treat, cure or prevent any disease.”

21. NeoLife Promoter websites which publish 
recommendations of product use must display 
only those recommendations which are 
consistent with instructions indicated on the 
labels of NeoLife products.

22. NeoLife Promoters are strictly prohibited from 
promoting and selling NeoLife products through 
Internet on-line retailing websites, on-line 
auction websites, and on-line marketplace 
websites such as Ebay and Amazon.

4.3.5 VIOLATIONS AND CORRECTIVE 
ACTION 
Any violation of this policy must be corrected 
immediately, with or without request from the 
Company. Upon request by the Company to cure a 
violation of this policy, the Promoter must comply 
within seven days. Should the violation remain after 
that term, the Promotership will be subject to 
censure. This can include the withholding of 
commissions and bonuses, and the prevention of 
new orders. If the violation is not remedied within 
fourteen days of censure, the Promotership may be 
terminated.
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4.4 STORE SALES AND DISPLAYS
The sale or display of NeoLife products, or signs 
advertising these products, is prohibited in any 
retail store or outlet. Furthermore, Promoters are 
prohibited from selling or allowing to be sold, 
NeoLife products on online marketplace sites such 
as ebay.com and Amazon.com.

An exception to this rule will be granted to those 
establishments which are:

a) Places of business engaged in services by 
appointment, such as beauty salons, etc. In no 
event, however, may signs or displays 
advertising the sale of NeoLife products be 
displayed in such a manner that they are visible 
from the street and designed to entice people 
from the street for the purpose of retail sales.

b) Private membership clubs, such as health spas, 
etc. This rule shall not prevent a store owner 
from being a NeoLife Promoter, but a store 
owner must adhere to all the same Policies and 
Procedures that guide all NeoLife Promoters.

4.5 NEOLIFE TRAINING AND SERVICE 
CENTERS
NeoLife training and service centers may be 
considered if your business has become too big to 
handle from your home. To open a NeoLife Training 
and Service Center, an application in writing must 
be made to NeoLife.

4.6 CHALLENGE ENTRIES, INCENTIVE 
WINNERS, AND SUBMISSION OF 
TESTIMONIALS
Members and Promoters understand and grant 
permission for NeoLife to capture for publication or 
other use of photographs, video, recordings etc. of 
award presentations, celebrations and general 
Promoter activities which may be used by NeoLife 
for advertising or promotional purposes. Similarly, 
NeoLife may invite or encourage submission of 
contest entries which may involve statements, 
photographs, videos or other media. NeoLife shall 
have the unrestricted right to publish the 
photographs and use the recordings and the words 
in any NeoLife marketing and promotional 

materials, on the NeoLife website, and in any other 
NeoLife material, and shall have the right to license 
agents, Promoters, and other third parties to do the 
same – including without limitation, for NeoLife – 
branded or identified sites and pages within social 
media (such as Facebook, YouTube, Twitter, etc.) 
and similar internet destinations. This grant is 
intended to be worldwide in a scope and to apply 
all media now existing or hereafter developed. 
NeoLife may edit the material for space 
considerations in a manner that does not alter the 
meaning or context or the form of attribution.
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SECTION 5: PRODUCTS

5.1 OUR 100% CUSTOMER SATISFACTION 
GUARANTEE
NeoLife products are simply the best products 
available anywhere. NeoLife is dedicated to 
remaining at the forefront of science and 
technology, sourcing the highest quality 
ingredients, and delivering products that work. 
NeoLife offers a 100% money-back customer 
satisfaction guarantee. If you find any product to 
be defective or below the standards expected, 
return it within 90 days of purchase to NeoLife for 
exchange or a full refund. If a customer has 
purchased directly from you as a Promoter, you 
should offer your customer a choice of 
replacement without charge, full credit towards the 
purchase of another NeoLife product, or a refund 
of the full purchase price.

The NeoLife Guarantee is a serious expression of 
product confidence existing between the 
customer, Promoter and company. As in any mutual 
agreement involving financial considerations, each 
party accepts certain responsibilities and is 
expected to live up to them in good faith. The 
guarantee does not apply to damage caused by 
accident, misuse, abuse or alteration. The product 
must have been used from the original container 
and according to label directions.

See Section 14.2 for more information on 
processing a 100% customer satisfaction guarantee 
return.

5.2 NEW PROMOTER 90-DAY EXCHANGE 
It is not the policy, nor the recommendation of 
NeoLife to sell large quantities of product directly 
to new Promoters. Exchanges are unnecessary if 
this policy is followed.

If a new Promoter wishes to return or exchange 
inventory because they cannot sell it, and they are 
within their first 90-days after enrollment, the 
following actions should be taken:

a. For inventory purchased directly from NeoLife 
– the new Promoter should contact Field 
Support and request a return or exchange.

b. For inventory purchased directly from a Sponsor 
or upline – the new Promoter must inform the 
Sponsor or upline and send the product freight 
prepaid by the person requesting the 
transaction.

Here are procedures for the Sponsor to follow:

i. Determine that the product is saleable and 
unopened.

ii. The Sponsor/upline should then make the 
exchange from product on hand or issue the 
refund.

It is fair and right that both the Company or 
Sponsor/upline apply a handling charge equal to 
10% of the BV value of the returned or exchanged 
product to be charged to the Promoter requesting 
the exchange.

5.3 PROMOTER REPURCHASE POLICY
The Repurchase Policy is to be used only as a 
means of repurchasing product from a Promoter 
who wishes to terminate his/her business 
relationship with the company. This policy should 
never be used as a “no-risk” enticement for 
bringing a new Promoter into the NeoLife business. 

If an active NeoLife Promoter wishes to terminate 
his/her business relationship with the Company, the 
following guidelines apply:

• The terminating Promoter may return all 
unopened product which they have purchased 
from their upline Sponsor or directly from the 
company to NeoLife for repurchase. Only 
products that are received back within one (1) 
year from date of purchase in marketable 
condition will be considered for repurchase by 
NeoLife. This product will be repurchased at 
90% of the price originally paid by the 
terminating Promoter, less all bonuses, rebates, 
awards and overrides received on that inventory 
by the terminating Promoter. Verifiable proof of 
purchase or product date codes on labels will 
be used to determine if products qualify for 
repurchase.
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• In addition, all bonuses, commissions, rebates, 
awards and overrides paid to upline Promoters 
as a result of the original sale will be recovered 
from the upline Promoters whenever a product 
repurchase takes place within their sales 
organization.

• Finally, all qualifications awarded as a result of 
the original purchase will be revoked.

5.4 LOANS 
Promoters should make all product purchases from 
the company or their Sponsors only. Product may 
only be borrowed or loaned in the vertical 
sponsorship line. Repayment must be made in 
products. Product may not be loaned or borrowed 
outside the vertical sponsorship line. To sell or loan 
product to a Promoter not personally sponsored 
violates these Policies and Procedures and is not 
permissible. The only exception to the above 
would be as specified in a written agreement 
between the concerned parties.

5.5 PRODUCTS AND THEIR INTENDED USES
Each NeoLife product is formulated and designed 
to provide superior performance and benefit when 
used in the recommended manner. In order to build 
Promoter knowledge and support successful 
product sales, such uses are described in official 
company printed materials including product labels, 
the Product Catalog, brochures, flyers and 
periodical publications.

Though many NeoLife products may prove beneficial 
in applications other than those on the label or in 
printed materials, no NeoLife product should be used 
in a manner other than expressly described on the 
current product label or in current official company 
printed material for that product in that country.

Because NeoLife products are designed and 
formulated to support a healthy lifestyle they 
provide important benefits to the user. However, no 
NeoLife product is intended to cure, prevent, or 
treat any disease or condition, except those 
intended uses contained on the current product 
label or in current official company printed 
materials for that specific product.

By acquiring knowledge associated with NeoLife 
products you may become looked upon as an 
authority figure. It is important to remember, 
however, that no NeoLife Promoter who is not a 
licensed health care practitioner is authorized to 
diagnose illness or prescribe treatment.

5.6 REPACKAGING NEOLIFE PRODUCTS
Under no conditions may a NeoLife Promoter 
repackage NeoLife products. The labeling laws of 
state and federal agencies expressly forbid this. The 
NeoLife guarantee and product liability insurance 
are voided if repackaging occurs; as an Independent 
Promoter, you are then left unprotected.

5.7 LITERATURE CHANGES
NeoLife is not responsible for exchanging out-of-
date literature. Electronic PDF versions of the latest 
literature and sales aids are available at no charge 
in your NeoLife Back Office as well as through the 
Team NeoLife App. We recommend that you cease 
distributing any literature that is more than three 
years old.

5.8 EXCLUSIVE NEOLIFE SALES
The intention of this policy is to protect the integrity 
of the sales team of NeoLife Promoters from other 
NeoLife Promoters soliciting them to sell non-
NeoLife products.

You must be a registered Promoter with NeoLife to 
be authorized to sell or distribute NeoLife products. 

It is recommended that NeoLife Promoters sell and 
promote only NeoLife products and opportunities. 
More success can be generated through 
concentrating one’s effort, resources, education, 
etc. on the NeoLife product line rather than 
diversifying. Other products may be sold to 
customers or to your direct Promoters only. You are 
strictly prohibited from soliciting NeoLife Promoters 
who are not directly sponsored by you to purchase 
or sell other products or marketing opportunities. 
Violation of this policy could result in termination of 
your Promotership.
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SECTION 6: RESOLVING POLICY VIOLATIONS

6.1 HANDLING POLICY VIOLATIONS
When it comes to a Promoter’s attention that there 
has been a violation of the Policies and 
Procedures or Code of Conduct by another 
Promoter, an informal discussion should take place 
in an attempt to correct the problem as easily and 
quickly as possible. The Promoter should be 
shown the applicable section in the Policies and 
Procedures and/or Code of Conduct, and the 
reason for the rule should be explained, including 
why violation of the rule acts to the disadvantage 
of all Promoters. It should be requested that the 
Promoter comply strictly with all rules as outlined in 
the Policies and Procedures and the Code of 
Conduct. If this discussion fails to lead to the 
correction of the violation, the complaining 
Promoter should then report the violation to their 
own upline Director. The upline Director should 
then attempt to contact the upline Director of the 
violating Promoter to discuss the alleged violation. 
The upline Director of the violating Promoter 
should then counsel with the violating Promoter 
and attempt to secure his/her cooperation in 
correcting the situation. If the upline Directors 
cannot reach compliance with the Policies and 
Procedures, the upline Director of the complaining 
Promoter should send a warning letter by certified 
mail to the violating Promoter, with a copy to his/
her upline Director, advising the violating Promoter 
of the specific complaint(s) made against him/her, 
and giving the Promoter a reasonable, but definite, 
time limit within which to comply with the rule(s). If 
the violating Promoter does not comply, the 
violation should be immediately reported to the 
company (see section 6.2.1).

6.2 CENSURE OR CANCELLATION
NeoLife’s Policies and Procedures have been 
carefully written to protect customers, Promoters, 
Sponsors and the company. NeoLife Promoters 
have agreed to abide by such written Policies and 
Procedures and have the responsibility of 
maintaining the honesty and integrity of the 
Compensation Plan. Violation of published Policies 

and Procedures and Code of Conduct may lead to 
censure or cancellation.

Censure is disciplinary action imposed on a 
Promoter who violates Policies and Procedures 
when it is hoped that said Promoter will take 
appropriate corrective action. Censure is an 
alternative to cancellation. Censure may, at the 
discretion of the company, also include any of the 
following: withholding bonuses and recognition, 
preventing the ordering of products, writing 
corrective letters to sponsored Promoters, 
withholding all contest benefits, prizes, and may 
require attendance at training meetings presented 
by company personnel or a Director. Censure will 
be for a period to be determined by NeoLife. If the 
violation of the policies is not corrected during the 
censure period, NeoLife will cancel the Promoter’s 
membership.

Cancellation is the permanent revocation of a 
Promoter’s right to sell NeoLife products, to 
sponsor Promoters and to receive other benefits of 
being a NeoLife Promoter.

6.2.1 CENSURE OR CANCELLATION WITH 
FORMAL COMPLAINT
If there is no satisfactory compliance within the time 
limit specified, the upline Director should send all 
information, copies of letters, etc. to NeoLife via 
email at compliance@neolife.com, along with a 
request for cancellation or corrective action. 
NeoLife will make its own investigation and decide 
on censure or cancellation. If cancellation or 
censure is deemed necessary, NeoLife will notify 
the violating Promoter by registered letter, return 
receipt requested.

6.2.2 CENSURE OR CANCELLATION 
WITHOUT FORMAL COMPLAINT
NeoLife may initiate censure or cancellation 
investigations and proceedings even without 
formal complaint. NeoLife will not censure or 
cancel a Promoter without first completely 
investigating the matter and allowing the Promoter 
a reasonable chance to respond, explain or justify.
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6.2.3 APPEAL OF CENSURE OR 
CANCELLATION OF PROMOTERSHIP
The Censured or Cancelled Promoter shall have 
the right to appeal a Censure or Cancellation 
decision. All appeals must be filed in writing within 
15 days of NeoLife’s decision to Censure or Cancel 
a Promotership. Any disputes regarding these 
policies and procedures will be decided in 
accordance with the laws of the state of California, 
without giving effect to its conflict of laws or a 
Promoter’s state or country of residence. All legal 
claims relating to these policies and procedures 
shall be brought in Santa Clara County, California.

6.3 ARBITRATION
Except as specifically otherwise provided in these 
Policies and Procedures, the parties agree that all 
disputes that cannot be amicably settled shall be 
determined solely and exclusively by arbitration 
under the federal arbitration act as amended and in 
accordance with the rules of the American 
Arbitration Association or any successor thereof. 
Arbitration shall take place at an appointed time 
and place in the State of California, Santa Clara 
County.

Each party shall select one (1) arbitrator (who shall 
not be counsel for the party), and the two (2) so 
designated shall select a third arbitrator. If either 
party shall fail to designate an arbitrator within 
seven (7) days after arbitration is requested, or if 
the two arbitrators shall fail to select a third 
arbitrator within fourteen (14) days after arbitration is 
requested, then an arbitrator shall be selected by 
the American Arbitration Association or any 
successor thereto upon application of either party. 
Judgment upon any award of the majority of the 
arbitrators shall be binding and shall be entered in 
a court of competent jurisdiction. The award of the 
arbitrators may grant any relief which might be 
granted by a court of general jurisdiction, including, 
without limitation, by reason of enumeration, award 
of damages (but excluding injunctive relief), and 
may, in the discretion of the arbitrators, assess, in 
addition, the costs of arbitration, including the 
reasonable fees of the arbitrators and reasonable 

attorneys’ fees, against either or both parties, in 
proportions as the arbitrators shall determine.

Nothing herein contained shall bar the right of either 
party to seek and obtain temporary and permanent 
injunctive relief from a court of competent 
jurisdiction in accordance with applicable law 
against threatened conduct that will in all probability 
cause loss or damage to either party.

It is the intent of the parties that any arbitration 
between NeoLife and Promoter regarding a claim 
of Promoter shall be of Promoter’s individual claim 
and that no such claim subject to arbitration shall 
be arbitrated on a class- wide basis.

In the event any party is required to employ legal 
counsel or to incur other reasonable expenses to 
enforce any obligation of another party hereunder, 
or to defend against any claim, demand, action, or 
proceeding by reason of another party’s failure to 
perform any obligation imposed upon such party 
by these Policies and Procedures, and provided 
that legal action is filed by or against the first party 
and such action or the settlement thereof 
establishes the other party’s default hereunder, 
then the prevailing party shall be entitled to 
recover from the other party the amount of all 
reasonable attorneys’ fees of such counsel and all 
other expenses reasonably incurred in enforcing 
such obligation or in defending against such claim, 
demand, action, or proceeding, whether incurred 
prior to or in preparation for or contemplation of the 
filing of such action thereafter.
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SECTION 7: ORDERING

7.1 HOW TO ORDER: RETAIL CUSTOMERS
Retail customers can place orders through the 
www.shopneolife.com/you website of the Member 
or Promoter who referred them. They also call 
Field Support at 800.432.5842 to place an order 
over the phone, making sure to credit the account 
of the person who referred them.

7.2 HOW TO ORDER: MEMBERS AND 
PROMOTERS
Once a Member or Promoter is registered with 
NeoLife, there are three ways you can order 
products.

1. Through your NeoLife Back Office Website 
www.myoffice.neolife.com or NeoLife 
Backoffice App

2. By calling Field Support at 800.432.5842

3. From your direct upline Sponsor

7.2.1 MEMBER PRICE ORDERING 
Suggested Member Price (SMP) is the suggested 
price to be charged for NeoLife products to any 
Member purchasing from their sponsor. The SMP is 
listed on the NeoLife price list under the Singles 
column and represents a discount of 15% from 
NeoLife’s Suggested Retail Price.

7.2.2 PROMOTER COST ORDERING 
Promoter Cost (DC) is the wholesale cost of 
NeoLife products which can be purchased by 
registered Promoters directly from NeoLife. The DC 
cost is available when purchasing single items 
which represents a 25% discount from Suggest 
Retail Price. To maximize your profit you may 
purchase by case and receive an additional 
discount from Suggested Retail Price.

7.3 ORDERING NEOLIFE APPAREL AND 
MERCHANDISE
NeoLife apparel, merchandise and business tools 
such as banners and business cards are available 
for order on www.neolifegear.com.

SECTION 8: SHIPPING

8.1 WHERE DOES NEOLIFE NORTH 
AMERICA SHIP?
NeoLife North America ships within the United 
States, US Territories (American Samoa, Guam, 
Midway Island, Puerto Rico, Virgin Islands, and 
Wake Island), APO/FPO addresses for military 
personnel. However, we do NOT ship to American 
bases abroad.

NeoLife also offers support for shipment to other 
independent locations in North America. NeoLife 
Canada makes shipments to Canadian territories. 
NeoLife Mexico makes shipments in Mexico.

8.2 CAN I ORDER CASES OR SINGLES? 
NeoLife will ship case lots or singles to you, your 
Promoters, or your customers. NeoLife does NOT 

combine singles of one item with other similar items 
to make a case. For example, you cannot mix single 
flavors of NeoLifeShake to make a case of six.

8.3 SHIPPING/DELIVERY TIME 
NeoLife takes pride in shipping all orders promptly. 
Orders will be shipped within one business day. 
Depending on your location and weather 
conditions, average transit time is between 5-8 
business days.

If you believe your shipment is lost or missing, 
please wait at least 7 days from the day you placed 
your order before calling Field Support to arrange 
for a replacement. If lost shipments are later 
delivered, please notify Field Support within 3 days 
of delivery.
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8.4 SHIPPING INFORMATION
NeoLife International will ship all orders via 
common carriers selected by NeoLife. You may 
choose from a variety of shipping options and 
speeds. NeoLife regularly reviews the performance 
of its common carriers to ensure that you receive 
the best possible service. Additional freight & 
handling charges may be applicable if an alternate 
carrier or faster speed is selected. To calculate 
freight in markets outside the US refer to the 
Country’s Confidential Price List.

8.5 SHIPPING AND HANDLING FEES
Please refer to the Confidential Promoter Price List 
for the latest fees.

ALASKA, HAWAII AND U.S. TERRITORIES:
Additional charges apply to all shipments destined 
for Alaska and Hawaii. All U.S. Territories (American 
Samoa, Guam, Midway Island, Puerto Rico, Virgin 
Islands, and Wake Island) must phone in orders so 
that freight charges may be calculated in advance. 
In Canada, Atlantic Provinces freight and handling 
incurs an additional charge on orders over 1,000 
PV. Northwest Territories, Nunavut and the Yukon 
incur an extra charge based on a percentage of DC 
on all orders.

8.6 COMMON CARRIER DELIVERIES
Here are some general guidelines:

• The carrier will make two additional attempts to 
deliver your order if they are unable to reach 
you the first time.

• After three attempts have been made, the 
carrier will send you a card advising you that 
they have a package for you, which they will 
hold (the number of days varies per carrier).

• If you do not make an effort to pick up your 
package, they will return your merchandise to 
NeoLife.

• When a package is returned to NeoLife, and a 
request is made by the Promoter for reshipment, 
a freight charge will be assessed on the second 
shipment. This may also apply when a Promoter 
does not inform us of a change of address and 
the order is undeliverable.

• The carrier may, on some occasions, leave a 
package with a neighbor if you are not home, 
although more often they will follow procedure 
outlined above. We suggest you leave a note 
instructing the carrier where to leave your 
package if you will not be home to sign for it.

• Should you discover a discrepancy in your order, 
please re-check your order carefully before 
calling the office. Should you find an error, please 
give Field Support the invoice number and order 
date to facilitate prompt order tracking.

• As you receive your package delivered by the 
carrier, please check for damage to the outer 
packaging before signing for it. Any damages, 
such as the package being crushed, resealed or 
open, should be noted by the delivery person 
on the delivery record, especially if there are 
any missing packages.

8.7 MISSING OR DAMAGED SHIPMENTS 
Always be sure to carefully count the number of 
pieces of freight delivered by transport carriers. 
Never sign a bill of lading unless absolutely certain 
that all of the pieces of freight on that bill of lading 
have actually been delivered. When signing a 
delivery receipt, a Promoter relieves the transport 
carrier of all further responsibility. NeoLife cannot 
be responsible for mission pieces on an order 
when a Promoter has improperly signed for it.

When transport carriers sign for a shipment at 
NeoLife, they sign for a given number of pieces of 
freight and they acknowledge this fact. NeoLife’s 
control over the shipment ends at that time and is 
assumed by the carrier.

Great care is exercised in packaging, handling and 
shipping product. Still, unavoidable accidents or 
careless handling by others will sometimes occur. 
Be assured that the product was in good condition 
when it left the warehouse.

Shipments that show damage on arrival should be 
handled as follows:

1. COMMON CARRIER
• A Promoter should always accept the 

shipment, but should list damaged items. 
Have the delivery agent note the damage on 
the delivery record. Notify NeoLife Field 
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Support and the carrier immediately of the extent 
of the damage

• The Promoter should immediately request an 
inspection by the carrier, who will assign a Lost or 
Damage Investigation (LDI) number.

• Be sure all damaged items, plus the shipping 
containers, are held for pickup by the carrier. 
Go ahead and use undamaged merchandise for 
regular sales.

2. PARCEL POST
1. Claims for damage of packages delivered by 

parcel post must be filed by the Promoter.

2. Return the damaged merchandise and the carton to 
the local post office when your claim is filed.

3. Only when the above has been done should 
NeoLife be notified of the claim settlement terms.

3. TRUCK SHIPMENTS
• Always inspect shipments before signing for them. 

Call any damage to the attention of the delivery 

person and request that damages be noted, 
and sign for them. Set damaged merchandise 
aside and immediately call the local office of 
the carrier and request an inspection of the 
damage, then notify NeoLife Field Support. 
NeoLife will promptly replace the damaged 
items and file the claim with the carrier.

• If damage is found later, follow the same 
procedure as above. Call the carrier and ask 
for a damage inspection. Do not ship 
damaged product back to NeoLife. After 
NeoLife receives the necessary paperwork, 
we will replace the product immediately and 
then wait for reimbursement from the carrier. 
Remember, hidden damage must be reported 
to the trucking company within fifteen (15) 
days of delivery. Damaged or missing 
packages must be reported to NeoLife within 
thirty (30) days of delivery.

• Never refuse a damaged shipment.

SECTION 9: MONTH END PROCEDURES
These guidelines have been established to ensure 
that all orders, enrollments, recognition and 
achievement levels are credited in the correct 
month. We apply these guidelines to all Promoters 
to maintain the highest level of fairness and integrity.

9.1 MONTH END CLOSE DAY (DAY 1)
This is the last day of the sales month.

• Month End Close days can be found in Team Talk 
which is sent monthly via email, and is also 
accessible through your Back Office. When the 
last day of the calendar month is on a weekend 
or holiday, Month End Close Day will be the first 
business day in the next calendar month. All 
Promoters must finalize their orders and ensure 
they have their 100 Personal PV done by the end 
of this day by 12 midnight PST. Orders processed 
after midnight PST will count toward the following 
month. No exceptions will be made.

• Field Support is open until 8pm PST on this day for 
those who wish to place orders over the phone.

• New sign-ups placed after Month End Close Day 
will be processed in the following calendar month.

9.2 WORLD TEAM/PRESIDENT’S TEAM 
CLOSE DAY (DAY 2)
Exclusively for World Team & President’s Team 
Members to place qualifying orders for themselves 
and their team.

• All Promoters must agree to qualifying orders in 
their name. This is only for Promoters who have 
100 Personal PV or more. 

• World Team and President’s Team must also have 
100 Personal PV before Month End Close Day to 
place orders on this day. 

• These qualifying orders must be placed over the 
phone with Field Support to count for the sales 
month that has just closed. Field Support hours are 
from 7am until 5pm for these qualifying orders. 

- World Team:
 May place orders until 12pm (noon) PST.

- President’s Team:
 May place orders until 5pm PST.

• Orders placed online will default to the new 
calendar month.
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SECTION 10: TAX INFORMATION

10.1 KEEPING ACCURATE BUSINESS 
RECORDS
As an independent NeoLife Promoter, you are in 
charge of your own business. It is essential to 
establish good bookkeeping habits and keep 
good records as soon as you begin your NeoLife 
business. By the time you become a Director and 
are earning higher income, you will have 
established good record-keeping habits and will 
not run into difficulties when your annual taxes 
must be calculated. For your convenience, various 
statements and accounting reports can be found in 
your Back Office in the ‘Reports’ menu.

The IRS places responsibility on the taxpayer to 
provide proper supporting documentation for all 
expenses claimed. Proper documentation includes a 
receipt from the party to whom the payment has been 
made and a statement of what the payment is for.

In order to claim an item as a business expense, 
you must be able to show that the expense was 
reasonable, necessary, appropriate and directly 
connected to your business. Consult your tax 
accountant for specific requirements as they relate 
to you.

TIP: Recognizing that you have joined one of the 
fastest growing industries in North America today, 
the Internal Revenue Service has worked with the 
Direct Selling Association (DSA) to establish 
guidelines to assist you, the Promoter, in properly 
reporting your business activity. IRS Publication 
#911 “Tax Information for Direct Sellers” explains 
tax reporting requirements and provides many 
helpful suggestions for substantiating your 
business deductions. To receive this publication, 
contact your local IRS office.

10.2 RESPONSIBILITY TO ISSUE 1099-NEC 
FORMS
NeoLife is required by the Internal Revenue 
Service to issue a 1099-NEC form to every 
Promoter whom we pay directly. The 1099-NEC 
issued to you will include the amounts to be paid 
to your downline Promoters. You, in turn must file a 

1099-NEC form for every Promoter who purchased 
from you an excess of $5,000 or who you paid in 
excess of $600 within a calendar year. Included in 
earnings are commissions, bonuses, prizes, and 
awards. See your tax accountant for current 
updates on this ruling and keep careful records of 
all orders and any checks you issue to downline 
Promoters.

Tip: By having all Promoters in your team ordering 
direct from NeoLife, you receive the benefit of 
having NeoLife maintain the required order records 
and filing the required 1099-NEC form to the IRS.

10.3 SOCIAL SECURITY TAX 
As an independent contractor, you are subject to 
self-employment tax. This must be paid individually 
when you file your tax return, unless Social Security 
taxes by virtue of other employment are already 
being paid.

Promoters ordering and earning a bonus without 
having given NeoLife a Social Security Number 
(SSN) is subject to a 31% withholding tax. The 24% 
withholding tax is submitted to the Internal Revenue 
Service (IRS) and 7% to the California Franchise Tax 
Board (FTB) on a regular basis.

10.4 SALES TAX 
NeoLife is registered to collect and remit sales/use 
tax as a merchant with sales tax registration in 
every state in the U.S. in which sales/use tax is 
levied, therefore we must charge sales/use tax on 
Internet orders in these states. The exceptions are 
Alaska, Delaware, Montana, New Hampshire, and 
Oregon, which do not have a state sales tax. In 
general, the sales of tangible property over the 
Internet are taxable in all states. Shipping charges 
may also be subject to tax in certain states.

Generally, the tax rate is based on the type of 
product or service purchased and where your 
purchase is shipped, delivered or picked up in the 
U.S. NeoLife calculates the tax in accordance with 
applicable state and local laws based on 80% of 
Suggested Retail Price (SRP) when purchases are 
made at Distributor Cost (DC).
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Club Members with Auto-Ship orders also pay DC 
and their orders are taxed in this same manner. 
Club Members who pay Suggested Member Price 
(SMP) and customers who pay at SRP are taxed on 
the price they pay for the product. In Canada, 
NeoLife calculates the tax in accordance with 
applicable provincial laws based on the price that 
Promoters, Members, and customers pay for the 
product.

As an independent contractor, Promoters have the 
option of filing with their State Tax Department for 
their own business resale number. If a Promoter 
has a resale tax number, a current copy of the 
Resale Certificate provided by the state along with 
a NeoLife Resale Certificate must be on file at 
NeoLife prior to placing an order.

SECTION 11: PAYMENT OF BONUSES

11.1 MONTHLY BONUS PAYMENTS
NeoLife will be responsible for paying bonuses to 
Promoters who order direct from NeoLife. The 
primary applicant will be issued the payment. 
Promoters will receive their bonus check mailed 
monthly by NeoLife.

NOTE: In order to take advantage of volume 
pooling, a Promoter must have at least 100 Personal 
Point Volume in a given sales month. In order to be 
paid a bonus directly by the Company, a NeoLife 
Promoter must be current on their association 
renewal. If we do not receive renewal instructions 
by the end of the month in which you have earned 
a Bonus, the appropriate renewal fees will be 
automatically posted to your NeoLife account, 
guaranteeing that you will receive any Bonus 
payments you are entitled to for that month. 
Monthly statements can be located in your Back 
Office at www.myoffice.neolife.com in the ‘Reports’ 
menu, under ‘Statements’. All requests to reissue an 
expired, or misplaced check will be subject to a 
processing fee, and a credit will be applied to their 
NeoLife account if the check is less than $100. A 
new check will be issued if the amount is over $100.

11.2 DIRECT DEPOSIT
We recommend all Promoters set up Direct Deposit 
for a fast, easy and convenient way to receive your 
monthly bonuses. By setting up a Direct Deposit to 
your Bank, your bonus checks will automatically be 
deposited into your account each month.

There are two ways to set up your Direct Deposit:

1. ONLINE - in your Back Office at www.myoffice.
neolife.com in the ‘Account’ menu, under ‘Bank 
Deposit’.

2. VIA EMAIL OR FAX – Fill out the Direct Deposit 
form (available in your Back Office under 
Resources). Include a copy of a voided bank 
check and the completed form. Email and Fax 
details are included on the form.
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SECTION 12: ASSOCIATION RENEWAL

SECTION 14: PRODUCT RETURNS

SECTION 13: SUPPORT

Active NeoLife Promoters have the opportunity to 
earn bonuses, exciting incentives like free trips and 
luxury travel, access to exclusive tools and training, 
Lifestyle Magazine and so much more. In order to 
remain ‘Active’, you must renew your association 
every 12 calendar months for just $49. $49 USD in 
US, $64 CAD in Canada.

12.1 HOW TO RENEW
There are three ways a Promoter can renew their 
association.

14.1 DAMAGED OR MISSING ITEMS
For customers, Members and Promoters who place 
orders directly with NeoLife, it is your responsibility to 
report any shipping errors or damage on your orders.

13.1 STAY IN TOUCH WITH YOUR SPONSOR 
When you are actively building a business, you will 
encounter challenges from time to time. When that 
happens, remember that your upline sponsor is 
there to help you quickly and efficiently resolve the 
issue. Your upline sponsor is the very best person 
to help you with questions regarding product, 
Compensation Plan, and training.

13.2 CONTACTING FIELD SUPPORT
NeoLife’s Field Support representatives are 
committed to providing fast and helpful service 
through our toll-free call center at 800.432.5842. 
Inquiries can also be emailed to info@neolife.com.

13.3 CHANGING YOUR ADDRESS OR 
IMPORTANT INFORMATION
It is important that Promoters keep their addresses 
and important information up to date in our 

1. AUTOMATICALLY – your association fee will be 
automatically deducted from your monthly bonus 
if possible. It must be equal to or greater than the 
renewal amount.

2. ONLINE – you can renew in your Back Office. 
Three months before your association renewal is 
due, you will see a ‘RENEW ASSOCIATION’ 
button appear on the upper left section of the 
home page under your name.

3. TELEPHONE – Call Field Support at 
800.432.5842 and provide credit card 
information for payment.

Please report these problems to a Field Support 
Representative as soon as possible. Give your 
Representative the Invoice Number or Order 
Number, located on the packing slip that came with 

corporate system. You may update your address, 
name, and contact information in your Back Office 
under the ‘Account’ menu or by calling Field 
Support. Please submit this information thirty (30) 
days before your actual move to ensure you 
receive all important mail like Lifestyle Magazine. If 
you do not inform NeoLife of a change of address 
and therefore a shipment is sent and returned to 
NeoLife, an additional freight charge will be 
assessed before reshipment.

Other changes to your personal information also 
require immediate notice to NeoLife, such as a 
change in tax ID number. Also, please inform 
NeoLife of any Promoter status change such as 
marriage, divorce or death (Refer to Section 3).
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Promoters: When making customer refunds, 
simply take back the unused portions and call 
your Field Support Representative. You will be 
issued a special Return Authorization number 
(RA#) for speedy processing, along with a return 
label. On a sheet of paper to be placed in the 
return shipment, include your name, NeoLife ID 
Number, RA#, and an explanation of the reason 
for dissatisfaction. Allow between five (5) to 
eight (8) business days from the day we receive 
your return to receive replacement or a refund.

If a customer who purchased directly from a 
Promoter, contacts NeoLife directly, they will be 
referred back to the NeoLife Promoter from 
whom it was purchased. If the customer has 
proof of purchase and is unsuccessful in their 
attempt to receive a product guarantee directly 
from the selling NeoLife Promoter, NeoLife 
reserves the right to honor the guarantee on 
behalf of the Promoter and make deductions 
from the selling Promoter’s account in 
accordance with this guarantee policy.

14.3 PROMOTER RETURNS
If a Promoter would like to return a product and 
does not want a replacement of the same product, 
NeoLife can refund their account. NeoLife will 
refund the full purchase price less shipping and 
handling and PV/BV will be deducted from their 
totals for the current month. If no PV/BV is in the 
account when the Return Authorization number 
(RA#) is set up for a refund, a percentage will be 
deducted from total refund amount. A restocking 
fee may also apply (10% restocking fee). All returns 
should be requested within 90 days of purchase. 
Keep this in mind when you are figuring your 
monthly totals. Make a note of the PV/BV amount 
and adjust your records accordingly. We do not 
accept returns for discontinued products that have 
stocked out as bonuses have been paid on these 
products and we no longer sell them. For additional 
information please refer to Section 5.1.

the shipment. Your Representative will advise you 
what to do with the damaged item and arrange for 
the replacement of any item missing from your order.

NeoLife is not responsible for orders that are 
shipped by Promoters, and not ordered directly 
from the company.

14.2 PROCESS FOR 100% CUSTOMER 
SATISFACTION GUARANTEE
All NeoLife Nutritional Supplements, Personal Care, 
Skin Care and Home Care Products carry a 100% 
customer satisfaction guarantee. In the event that a 
Member or Customer has purchased any NeoLife 
product and it is not satisfactory to them, they may 
return the unused portion to (1) NeoLife or (2) the 
NeoLife Promoter from whom it was purchased. 
This guarantee does not apply to products which 
have been intentionally damaged or misused.

1. NeoLife will offer a choice of replacement 
without charge; full credit toward the purchase 
of another NeoLife product; or a refund of the 
full purchase price less shipping and handling 
for which the customer or Member is 
responsible. All returns should be requested 
within 90 days of purchase. Contact your Field 
Support Representative and you will be issued a 
special Return Authorization number (RA#) for 
speedy processing, along with a return label. 
Include your name, NeoLife ID Number, and RA# 
on a sheet of paper and include it in the return 
package. Any necessary Bonus Volume and PV 
will be reversed and deducted from the uplines 
of record making the transaction revenue 
neutral for all parties. Allow between five (5) to 
eight (8) business days from the day we receive 
your return to receive replacement or a refund.

2. If the product was purchased directly from a 
Promoter, the Promoter should first find out why 
they are dissatisfied. (Was the taste not what 
they expected? Was it not filling their needs?) 
Then offer a choice of replacement without 
charge; full credit toward the purchase of 
another NeoLife product; or a refund of the full 
purchase price less shipping and handling 
which the customer is responsible for.
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